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paper at Psychology & Marketing,
completed three working papers
submitted or ready to submit, and
prepared a few projects at the early
stage.

¢ Publication:

Bowen, Karen T., Giuseppe
Musarra, and Yi-Chun Ou (2022),
"How and When Narcissism and
Faith in Humanity Drive
Sustainable Consumption,"
Psychology & Marketing,

https://doi.org/10.1002/mar.21694.

(consumer wellbeing)

e Working papers submitted or
ready to submit:

“Feeding Off Each Other: Physical
Stores and Online Third-Party
Platforms,” with Sha Zhang and
Scott Neslin. 2™ round review
and resubmission at Journal of
Marketing. (multichannel
management)

“How customer experience, value,
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and well-being stimulate customer
engagement,” with J. Josko Brakus,
Lia Zarantonello, and Costas
Katsikeas. Under review (1% round)
at Journal of the Academy of
Marketing Science. (customer
management)

“Just Do It or Just Enjoy It? How
Comparing Oneself with Others
Affects Gym Attendance of New
Customers,” with Karen Tejedor
Bowen and J. Josko Brakus.
Under review (1% round) at
Journal of Marketing. (consumer
wellbeing)

¢ A few projects at different
development stages:

“Balance of Virtuous and Vice
Behavior,” with Karen Tejedor
Bowen and J. Josko Brakus.
Prepare field experiments at
WorldGym. (consumer
wellbeing)

“Explore Goal Commitment and
Social Support in Long-Term
Exercising,” with Karen Tejedor
Bowen and J. Josko Brakus.
Collected field experiment’s data
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with NHS (National Health
Services, UK). (consumer
wellbeing)

“School Choices: Trade-Off
between Children’s Performance
and Well-Being,” with J. Josko
Brakus, Jen-Hsien Hsu, Dorothy
Yen, and Babis Saridakis.
Collected data UK. (consumer
wellbeing)
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In terms of internationalization in
research, with her international
co-authors in the past year, Ou
published one paper at Psychology
& Marketing, completed three
working papers submitted or ready
to submit, and prepared a few
projects at the early stage. Please
see the responses on bullet point
one for the detail.

In terms of internationalization in
teaching, Ou offered the following
courses taught in English, which
multiple international students at
National Tsing Hua University
(NTHU) and National Yang Ming
Chiao Tung University attended.

¢ Quantitative Methods in
Marketing
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e Staff flat and its subsidy

e NTHU provides multiple
employee benefits (e.g., birthday
coupons, exercise groups) and
courses/ workshops in enhancing
teaching skills.

o ISS (Institute of Service Science)
reimbursed moving expenses and
provides supports for Ou’s
research and teaching.
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o e E R ¢ A paper, “Social Comparison

FRRE I i de Effects on Exercise Performance

K % 2o 8 i and Happiness: A Two-Mechanism

(& R4 Model”, presented at EMAC (the

L BR L F European Marketing Academy:

s R H]) Welcome to EMAC) 2022,
Corvinus University of Budapest,
Budapest.
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