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1. The class will be organized in teams of two or three persons. Each team will be
responsible for presenting one book over the course of two weeks. It is advised
that the team prepare a PPT presentation each week which lasts at least 30

minutes.
a. Analyzing the structure of the book;
b. Identifying the major concepts;

c. Explaining the conceptual connections that form a perspective;

d. Searching from such sources as YouTube for materials that would present the
author and a school of thought in a sharper light, or looking for film
episodes/clips that may serve to illuminate the themes and help navigate the

class discussion.

e. Bringing three questions each week to class for discussion.
2. If your team is not responsible for presenting a book during that week, it does

not mean you are “idle.”
a. Read the book (or assigned readings).

b. Write a two-page weekly summary of the readings, with a critique or a
question. Submit your writeup via email to the instructor before 6 pm on
Mondays (NO DELAY); after | read the write-ups I will circulate them to the
entire class. The team “on duty” will try to respond to the critiques or questions

in class the next day.

c. Each person is required to bring one question to class per week.
3. At the end of the semester a term paper is expected. It can be a critical review
essay of the readings (i.e., trying to make conceptual connections) or a research

topic of your choice.
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FEIEARG A RES
® Team presentation and handling of discussion 30%
® Contribution to class discussion 25%
® Weekly writeups 15%
® Final review essay (15-20 pages, double-spaced, exclusive of references) 30%
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Merton, Robert K. (1972), "Insiders and Outsiders: A Chapter in the Sociology
of Knowledge American Journal of Sociology, 78, 1: 9-47.

® Mills, C Wright (1959), Sociological Imagination. New York: Oxford UP.
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Curran, James, and Jean Seaton (2018), Power without Responsibility. London;

Routledge. 8th ed.

Hallin, Daniel, and Paolo Mancini Hallin (2004 ) , Comparing Media Systems:

Three Models of Media and Politics. New York: Cambridge University Press.

® [ee, Chin-Chuan, ed. (2015), Internationalizing “International Communication.”
Ann Arbor: University of Michigan Press.

® Lee, Chin-Chuan, Joseph Man Chan, Zhongdang Pan, and Clement So (2003),
Global Media Spectacle: News War over Hong Kong. Albany: State of New
York University Press.

® Schudson, Michael (1978), Discovering News. New York; Basic.
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This seminar is aimed at helping you to develop a thesis proposal. You are expected
to produce at the end of the semester a relatively well-developed thesis proposal of
approximately 15 pages long, exclusive of references. Those who already have an
approved proposal might be prepared to develop a full-length (hopefully
publishable) research paper.

SR RREARTERE

You are an innate theorist. Theories are “within” you, not “out there.” It is
incumbent upon you to identify your implicit theoretical hunches, articulate them
into a researchable question, and then relate this question to a certain theoretical
framework. In this seminar, we shall address a host of major issues in the art of
research:
® \What is the craft of research? How do you conceptualize a problem? How do
you integrate your life with research?
® How to make a good theoretical claim? How to link evidence to the stated claim
through rigorous logical reasoning?
® What are some of the good “models” worth imitating? How did some of the
leading scholars nurture their ideas, overcome the difficulties, and bring their
projects to fruition?
® \What are the epistemological and methodological discourses in humanistic and
social science research?
® How can you write a good report?
| will illustrate many of these issues with my own experiences. | intend to keep
the seminar flexible to encourage spontaneity and to accommodate the pace of your
progress. | welcome suggestions, but expect commitment.
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® Individual or team presentation and discussion 25%
® Contribution to class discussion 20%

® Weekly write-ups 25%

® Term paper 30%
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° Becker Howard, Writing for Social Scientists. (Chicago: University of Chicago
Press, 1986)

Booth, Wayne C., Gregory G. Colomb, and Joseph M. Williams, The Craft of
Research. (Chicago: University of Chicago Press, 2008). 3rd ed.

Rosenberg, Morris, The Logic of Survey Analysis. (New York: Basic, 1968).
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® Becker, Howard, Tricks of the Trade: How to Think About Your Research
While You’re Doing It. (Chicago: University of Chicago Press, 1998).
® Mills, C. Wright, The Sociological Imagination. (New York: Oxford University
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1. The class will be organized in teams. Each team will take turn to make
presentation on readings for the week. It is advised that the team prepare a
PPT presentation each week which lasts at least 30 minutes.
a. Analyzing the structure of the book/article;
b. Identifying the major concepts;
c. Explaining the conceptual connections that form a perspective;
d. Searching from such sources as YouTube for materials that would present the
author and a school of thought in a sharper light, or looking for film
episodes/clips that may serve to illuminate the themes and help navigate the
class discussion.
e. Bringing a question each week to class for discussion.

2. If your team is not responsible for presenting a book during that week, it does not

mean you are “idle.”
a. Do the assigned readings.
b. Write a two-page weekly summary of the readings, with a critique or a
question. Submit your writeup via email to the instructor before 6 pm on
Mondays (NO DELAY); after | read the write-ups I will circulate them to the
entire class. The team “on duty” will try to respond to the critiques or
questions in class the next day.
c. Each person is required to bring one question to class per week.
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3. At the end of 10th week a review essay on structural-functionalism, symbolic
interactionism, and phenomenology is expected. At the end of the semester a
second review essay on political economy and cultural studies is due. The suggested
length of each review essay: For Ph.D. students, approximately 8 pages; and for
M.A. students, approximately 5 pages.

g 2
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® Team presentation and handling of discussion 30%

® Contribution to class discussion 25%

® Weekly writeups 15%

® Two review essays (approximately 8 pages for PhD students, 5 pages for MA
students, double-spaced, exclusive of references) 30%
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Berger, Peter & Hansfried Kellner (1981), Sociology Reinterpreted. New
York: Anchor/Doubleday.

® Blumer, Herbert (1969), Symbolic Interactionism. Berkeley: University of
California Press.

® Coser, Lewis (1956), The Functions of Social Conflict. New York: Free Press.
Passim. % 3% (His propositions are useful.) Reprinted by Routledge, 2001.

® (Curran, James (1978), “The press as an agency of social control: an historical
perspective,” in G. Boyce, James Curran, and Peter Wingate, eds., Newspaper
History. London: Constable.

® Donohue, George, Philip Tichenor, and Clarice Olien (1975), “Mass media and
the knowledge gap: A hypothesis reconsidered,” Communication Research,
2:3-21.

® Geertz, Clifford (1973), “Thick description: toward an interpretive theory of
culture,” (pp. 3-30) The Interpretation of Culture. New York: Basic.

® Golding, Peter and G. Murdock (2000), "Culture, communications, and political
economy,” in James Curran and Michael Gurevitch (eds.), Mass Media and
Society. (pp. 70-92) London: Arnold.

® Hall, Stuart (1997), “The work of representation” (pp. 13-74); “The spectacle of
the ‘other’,” (pp. 223-290) in Stuart Hall, ed., Representation: Cultural
Representations and Signifying Practices. London: Sage.

® Gitlin, Todd (1981), The Whole World is Watching. Berkeley: University of
California Press.

® Lang, Gladys E. & Kurt Lang (1983), The Battle for Public Opinion. New
York: Columbia University Press.

® [ang, Kurt & Gladys E. Lang (1953), “The unique perspective of television and
its effect: a pilot study,” American Sociological Review, 18: 3-12.

® | asswell, Harold (1948), “The structure and function of communication in
society,” in Lyman Bryson, ed., The Communication of Ideas. New York:
Institute for Religious and Social Studies.

® Merton, Robert K. (1968), “Manifest and latent functions,” Social Theory and
Social Structure. New York: Free Press.

® Murdock, G. and P. Golding (1977), "Capitalism, communication and class
relations,” in James Curran, Michael Gurevitch and Janet Woollacott (eds.),
Mass Communication and Society. Beverly Hills: Sage.
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Murdock, G. (1982), "Large corporations and the control of the communications
industries," in Michael Gurevitch, Tony Bennett, James Curran, & Janet
Woollacott, eds., Culture, Society and the Media. (pp. 114-147). London:
Routledge.

Park, Robert E. (1940), “News as a form of knowledge,” American Journal of
Sociology, 45:669-686.

Rogers, Everett M. (2003), Diffusion of Innovations. 5th ed., New York: Free
Press.

Said, Edward (1997), Covering Islam. New York: Pantheon.

Schiller, Herbert 1. (1969), Mass Communication and American Empire. New
York: Kelly.

Tuchman, Gaye (1978), Making News. New York: Free Press.

Williams, Raymond (1980), “Base and superstructure in Marxist cultural
theory,” Problems in Materialism and Culture. (pp. 31-49) London: Verso.
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